
Working Group 1
Questionnaire Outcomes

Block I.



General information

• 25 participants and 10 questions

• Respondents filled in 2/3 of the questions 

A.Key takeaways

B. Interpretation and trends



A. Key takeaways
• Policy tools

• traditional mass media and also social 
media 

• promotional campaigns and in-person 
engagement

• Key actors
• governmental organizations 

municipal authorities



A. Key takeaways

• School curriculum
• Split responses
• Oftentimes outside of educational 

system

• Experiential learning
• Widespread use
• Various workshops / projects



B. Interpretation and trends

• Tailored communication strategies

• Mandatory part of school curriculum?

• Engagement with intermediary
organizations

• Experience-based learning on the rise




